
IHLA will be hosting a series of two dozen town 
hall meetings over the next three months, in an 
effort to listen to our members and identify chal-
lenges and opportunities for the hardwood for-
est products industry. The meetings will in-
clude a meal, and there is no charge to attend.

“The feedback we receive at these meetings will 
go directly to the Executive Committee and Board 
of the association,” said IHLA President Mark 
Williamson. “The meetings give our members a 
chance to sit down with a small group of industry 
members, hear what’s on their minds, and explore 
ways in which the association can directly make 
a difference on the issues that confront us all.”

IHLA Executive Director Ray Moistner will at-
tend all of the meetings, and will be joined at 
various meetings by members of the Board or 
Executive Committee. There will also be in-
vitations extended to local legislators to come 
and listen to the discussions. Moistner sees 
2014 as the perfect time to hold these meetings.

“For one, our recent convention told us loud and 
clear that our members, whether big or small, have 
ideas and concerns about the best ways to help pro-
mote our industry and our products,” said Moistner.
“However, you can’t just be effective once a year – 
we have to make an effort to reach out to our members 
and make sure we’re doing all we can to serve them.”

IHLA Membership Chairman Josh Brennan 
of Frank Miller Lumber Company sees another 
benefit to the meetings – a chance to invite pro-
spective members to learn about IHLA.  Brennan 
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Coming Soon to a Town Near You 
noted that “IHLA has been around for 116 years 
because we have a great track record of promot-
ing and protecting a healthy business climate. 
Our state leaders understand the positive environ-
mental impact of forestry, as well as its vital im-
portance to the state’s economy. These meetings 
give us a chance to invite non-members to see for 
themselves that IHLA is a dynamic organization 
that provides a return on your dues investment.”

Brennan went so far as to organize a “March Mad-
ness” membership recruiting contest for the meet-
ings. Wood-Mizer has donated a $500 prize for 
the winner.  Any new member recruited in 2014 
will draw a team for the 2015 NCAA basketball 
tourney, and the member whose team wins the 
national championship will take home the prize.

The town hall meetings kick off April 10 in Mar-
tinsville and Bloomington, and run through mid-
June. You can see the full schedule at www.ihla.org, 
and a registration form will be arriving in the mail.

Casting for a Cure Fishing Tournament
There is still time  to register for the Casting for 
a Cure Fishing Tournament on April 5 at Wa-
ter Way Incorporated near Washington, Ind., 
sponsored  by Indiana Hardwood Specialists.
The  grand prize sponsored by Pennsylvania & Indi-
ana Lumbermens Mutual Insurance Companies will 
be a 2014 John Boat  - Tracker Model 1542.   Grab a 
friend and your fishing pole and we will see you there!  
Proceeds benefit the Susan G. Komen Foundation. 
A registration form  can be found here 
or call DeWayne Feltner at 812-
343-0818 if you have questions.

http://www.ihla.org
https://www.ihla.org/Documents/2014%20Fishing%20Tournament.pdf
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solve problems and give us feedback 
that can lead to positive results for you.

The IHLA has done a great job of repre-
senting us at the legislative level, and in 
providing us opportunities to network 
and become more profitable. But, I also 
feel like we should never let ourselves 
get too far removed from the lifeblood 
of our association – our members. I 
hope to see you at a town hall meeting 
soon, and please – invite a non-member 
to join you. You’ll be doing him a favor!

Note: The following is the text from 
Mark Williamson’s acceptance speech 
at the IHLA convention. Admittedly, it 
loses a bit of its “magic” without the 
hilarious accompanying slide show, but 
the sincerity and commitment of your 
new president shines through brightly.
 
The lumber industry has been very 
good to me! I started in 1973 at In-
diana Hardwoods, Raw Material di-
vision of Kimball International. 
They offered me a position and I ac-
cepted. “Board Stacker Manager”

“I was told if I could man-
age to put the boards in the right 
pile….you get to keep your job.”

The anticipation when I arrived home 
was elevated. “Did you get the job?” 
“Did you get the job?” My wife asked.
 “Yes, I got the job!” “Well why so sad?”

Now before I answer that you need to re-
member minimum wage $1.65 an hour.
“Because I make $1.00 an hour.”
“1.00 an hour, How can they do 
that minimum wage is $1.65?”
“IT IS SOMETHING 
CALLED INCENTIVE”

Like so many oth-
ers who have be-
come my good 
friends over the 
years, I have 
been involved in 
IHLA for a long 
time.  Attending 
the annual con-

vention, and maybe a regional meet-
ing or golf outing at first, then later 
being a member of the Board of Di-
rectors, and eventually as an offi-
cer.  I’ve enjoyed every minute of 
it, and now I have a humbling privi-
lege as serving as president in 2014.

It’s humbling because when I look 
at the list of those who have been in 
the role of IHLA president before me, 
many of the names are those whom 
I have looked up to over the years, 
and so many others have become 
great friends and business partners.

Many of those who have preceded 
me in this position have wished me 
well and they all said a version of the 
same thing: your year as president 
goes by extremely fast! It gave me a 
clear sign that I need to make sure I 
do my best to try and make a positive 
difference in my short time represent-
ing you. I’ve always enjoyed people, 
and believe the best way to serve 
your customers is on a personal level.

Because of that, I’ve asked that the 
association “take itself to the mem-
bers” in 2014, and it is my sincere 
hope that you’ll take an hour or so 
out of your spring to attend a meeting 
in your area. At the very least, you’ll 
get a good meal out of the deal, but 
we believe you’ll also get a chance 
to share ideas and work together to Continued on page four
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IHLA’s 116th annual 
convention brought 
huge crowds to India-
napolis, along with a 
positive outlook for an 
industry on the come-
back trail. 900 attend-
ees were treated to a 
networking event that 
is second to none for 
hardwood manufactur-
ers and suppliers alike.

From record-setting atten-
dance at Tuesday night’s 
opening reception, until 
Thursday evening’s bonfire 
bash, moods were upbeat and 
buyers and sellers said busi-
ness was the best they’d seen 
in years. Keynote Speaker 
Bill Courtney, Classic Amer-
ican Hardwoods, addressed  
a packed house with an in-
credibly moving message.

Educational seminars cov-
ered a wide range of topics. 

2014 Convention & Exposition
2 0 1 4  I H L A  C o n v e n t i o n  -  O n e  f o r  t h e  R e c o r d  B o o k s

From sales, to the In-
diana Bat to Michael 
Snow, with AHEC,  
attendees were able to 
stay informed on im-
portant industry issues.  

With a sold-out exhibit 
hall, the trade show 
floor was the place to 
be to network with 
vendors and attend-
ees. Ronda Derleth 

picked the winning case in 
the nail-biting “Deal or No 
Deal” $10,000 giveaway.

Next year the conven-
tion will be March 10-
12, 2015. So make sure 
to mark you calendars 
with the date change. 

For more pictures from 
the 2014 convention, 
visit our Photo Gallery.

https://www.ihla.org/Photo_Gallery.html
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President’s Message cont.  from page 2

Anyway, WE are a voice that is heard across 
the street at the State House all the way to 
the capital building in Washington D.C. 

(asks Jim Steen to stand up)

Was the fly in a success?  Remember keep it 
short and sweet after all the today is all about me.
How many attended?  Are we going 
to do it again this year?  

(asks Scott Heidler to stand up) 
 
What’s your membership now?
And aren’t you represented outside the U.S.?
Our voice is not limited to the 
U.S. It is heard around the world.

The Executive Committee took a different approach 
to its planning process for 2014. They began by re-
viewing the 2013 plan and identifying those issues 
and goals which would need to be carried forward.

From there, they received the surveys returned by 
Board Members and past presidents to determine the 
key areas of emphasis to consider in the 2014 plan. 

Those Goals are the following:
•  Membership Growth
•  Hardwood Promotion
•  Regional member breakfast and lunch meetings
•  Continuation of promotion to architects
•  Growth of insurance agency
•  Organizing an annual meeting of past presidents
•  IHLA office maintenance and upkeep
•  Maintain and promote growth of participation in        
    Arbor Day and the Green Team progress
•  Produce a document for members to provide land
    owners explaining Indiana Bat compliance
•  Work to Increase growth of IHLA-PAC contributions

WOW! We are going to need a lot more people to 
help out. Membership Growth - This is a topic that I 

Now in Webster’s dictionary it states that in-
centive is something that incites or has a ten-
dency to incite determination or action.
I don’t want you think they were cheap skates. Far 
from it. They had all the regular benefits (prof-
it sharing, health ins., and a great Christmas party 
and Summer Picnic, they even started a savings ac-
count when each of your children were born).

Your base pay was $1.00 an hour, then you were paid 
so much per thousand board ft. and it was different 
pay per thickness and species. So in the end it was 
fair wages and a lot of well remembered experiences.
You may know some of my fellow workers:
John Ackerman, Kenny Brosmer, Gene Gentry, Jim 
Jones, Bob Elliot, Clay Faller, Mike Seidl, Phil Fisher
Marc Conanway, Lewis Reed  and Tom Brown.

Now I didn’t really work with Phil or Lewis but I 
have heard so many stories about them and they 
have heard so many stories about me 
…it feels like I worked with them.

WHAT A LIFE’S LESSON I LEARNED THERE!
1. I learned that the harder I worked the 
more money I made. (What a novel idea.)

2. That it wasn’t necessarily always me. 
I had to depend on people around me.

3. To surround myself with people with a common goal

IHLA…..NHLA……HARDWOOD FEDERATION
WE ARE A VOICE TO BE RECOKENED WITH!!!
 
(Jack Nicholson voice) 

We use words like honor….and ….respect.
THE TRUTH…..YOU CAN”T 
HANDLE THE TRUTH!
I am so sorry I was watching a Few Good Men 
while writing my speech and I 
just got caught up in the moment. 

Continued on page six
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Pack Tally
for iPhone® and iPod touch®

© 2013 Cool Cat Apps Inc.  Apple, the Apple logo, iPhone, and iPod touch are trademarks of 
Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc.

Perform end tallies.

Manage your
pack inventory.

Create, print, & 
email reports.

Right 
from your 

iPhone.

Only
$30/month.
Try it free!

G r e e n  Te a m  A s s e m b l e s / D i s t r i b u t e s  6 0 0  A r b o r  D ay  K i t s ! !

Pictured left to right: Susan Trautman, An-
gie Capper, John Rowe & Mike Seidl

Undeterred by the snowstorm that postponed their 
first effort, a small but determined group of highly ef-
ficient IHLA members met in the warehouse of Cargo 
Services in Indianapolis, to complete the unthinkable.

Just a scant year earlier, the IHLA leadership had ap-
proved an expenditure for the creation and distri-
bution of 50 Arbor Day kits to elementary schools 
within the state.  These attention-grabbing and 
educational kits will help spread our industry’s 
positive message about trees, and all of the prod-
ucts and environmental benefits they provide.

“We hadn’t approached 50 schools in one year 
before, so I admit I was a bit skeptical,” con-
fessed IHLA Executive Director Ray Moistner. 

But a funny thing happened on the way to the classroom. 
The extraordinary Angie Capper of Pike Lumber Com-
pany accepted an invitation to take command of IHLA’s 
“Green Team” coordination, and faster than you can 
say Johhny Appleseed (or J. Sterling Morton for you 
purists), a team of six who rarely gets their hands dirty 
were changing the way assembly lines operate forever.

Within hours, cardboard became boxes, big stacks 
became little stacks, and when the rulers, rolls of toi-
let paper, glue sticks, acorns, rolls of scotch tape, and 

sawdust had settled, 600 Arbor Day kits were on 
their way to elementary schools throughout the state.

Cars, trucks, and MPG-friendly hatchbacks were load-
ed to capacity, busy fingers turned their attention to 
lunch, then off went the distribution fleet, each in their 
own direction – Mike Seidl to southwest Indiana; Liz 
Jackson northwest; John Rowe (and probably Susan 
Trautman) to downtown Indianapolis; Angie Capper 
north, and Ray Moistner to Indy’s expansive suburbs.

In the end, Jackson summed it up best. 
“We’re tired, but it’s a good tired.”
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do know about and feel very strongly. I have held the 
position of Membership chair for several years and 
took it very seriously. Although it was hard to tell be-
cause you have seen me as a:  3’ tall Elvis impersonator
THE GODFATHER,  a leather wearing biker 
with an IHLA tattoo, a Jockey with a whip, and 
this year …well you will have to wait and see.

 BUT ….Why am I so passionate about the IHLA?
IHLA is a member driven trade association, whose 
members share a commitment to creating the world’s 
finest hardwood products and a determination to 
maintain the sustainability of our natural resources.

IHLA is the voice of the hardwood products industry. 
Our efforts and progress benefit sawmills ,distribu-
tors, equipment / service vendors, secondary manufac-
tures, loggers and landowners all of whom recognize 
the benefits of working together for the common good.
Does that sound familiar? It should …it is on every 
IHLA application for membership. Now can any-
body repeat what I just read (holding up an applica-
tion. NO?   You know why? Because it has no heart! 
It doesn’t tell you about how we support one another 
in time of need. It doesn’t tell you about installing 
flooring in 100 degree heat. It doesn’t tell you 
about trying to catch fish with a wind chill of 
10 below for a worthy cause. It doesn’t ex-
plain the feeling of pride you have when you’re 
face-to-face with your Governor or Lieutenant Gov-
ernor, Senator or Representative and knowing you 
are making a difference. It doesn’t tell you about 
whatever your problem is…. you are not in it alone. 

IHLA is family!   No seriously! It is a family
Think about it. You have your Father (picture of Milt 
Cole) A man that you can go to for advice, or he gives 
you a pat on the back and says “Son, you did good.”
 
You have your Mothers (picture  of Ronda Derleth)
A woman that watches out for you and threatens 
to spank you if you’re late for another meeting.

You have your older brothers ( picture of Jim Von Tellrop)
Who has your back if you get in trou-
ble and knows how to party.

You have your twin brother (pic of 
Mark and Tom Derleth) Who you have a 
lot of fun with and brag about old times.

You have your little brothers (various mem-
bers) That you watch out for and try and give 
advice or help them tie a tie for the first time.

Then you have your sisters (pictures 
of Denice and Ashley from IHLA staff)
That you love so much you don’t know wheth-
er to hug them or kiss them. So I do both!

You also have the weird uncle (picture of self) that 
tells you dirty jokes and leers at your wife or girlfriend
And your cousins  (various members)
You only see them once a year 
and you end up eating at Hooters.

So if you can remember back when you joined 
IHLA take that feeling of confidence …that you 
made the right decision and offer it to someone 
else. Don’t leave it to the Membership commit-
tee to increase membership take it upon yourself 

President’s Message cont.  from page 4

Cutter 3 & 4 will be offered on April 16 & 17th 
at PalletOne of Indiana in Shipshewana, Ind. 
The instructor is Joe Glenn, who trained under 
international logging expert Soren Erikson, 
founder of the Game of Logging. Safety is a 
priority and proper cutting techniques are taught. 
Cutter 1 and 2 must be completed before 
taking Cutter 3 & 4. Courses will be 
filled on a first-come, first-served basis.
 
A registration form can be found here.

A p r i l  L o g g e r  T r a i n i n g

https://www.ihla.org/Documents/2014%20April%20Training.pdf
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IHLA Welcomes New Members 

 
Agri-Fab 

Sullivan, Illinois 

American Walnut 
Manufacturers Association

Jefferson City, Missouri

Bradford Forest Inc.
Bradford, Pennsylvania

Breeze Dried
Tillsonburg, Ontario

CLM Pallet Recycling
Fortville, Indiana

 
Cummins Crosspoint
Indianapolis, Indiana

FSI Technologies
Summerfield, North Carolina

GreenStone Farm Credit Services 
Grand Rapids, Michigan

Holz Braun GmbH and Co. KG
Reutlingen, Germany

Jim Graber Logging
Odon, Indiana 

Laufer Group International
Kansas City, Missouri

Lumbermen’s Equipment Digest
Columbia, Tennessee

Midwestern Insurance Alliance LLC
Columbia, South Carolina

NJ Logging LLC 
Morgantown, Indiana

Ohio Valley Veneer, Inc
Piketown, Ohio

800.553.0182                  WoodmizerIndustrial.com

© Copyright 2013  Wood-Mizer LLC

• High Tech, Deluxe Joystick Controls
•  7.5" HMI Touch-Screen Control Panel
• PLC Setworks
•  Heavy-Duty Bed with Fixed Height
• Built in Off-Feed Conveyor
• Massive Log Clamp
• Spacious Operator Cab
• Servo Up/Down Drive
• Dual Bi-Directional Chain Turners

Go online or call 
today for more 
information.

WM4OOO 

THE NEXT GENERATION
IN HIGH TECH SAWING 

Horizontal Thin-Kerf Headrig

IN HIGH TECH SAWING
HIGH 
TECH
OPERATOR

INTERFACE
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Sonny Pieczlo
Quincy, Indiana

Quality Hardwood Sales 
Nappanee, Indiana 

Rich Hardwoods Inc 
Chandlerville, Illinois

Stephens Hardwood
Huntsville, Kentucky 

Thompson Mahogany Co.
Philadelphia, Pennsylvania

Turman Wood Group
Arrington, Virginia

USA Woods International, Inc. 
Memphis, Tennessee 

New Members (cont.)
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Mark Your Calendars for the  

IHLA Open 
Golf Tournament

June 20th  
Eagle Creek Golf Club

Indianapolis, Ind.

Watch your mail for 
registration info soon!

 
It’s never too late to advertise 

in the Hard News or our online 
Member Directory!  

Take advantage of  
IHLA’s TWO FOR ONE 
Marketing Partnership 
Place a rotating ad on our 

Member Directory webpage 
and  receive a FREE 1/4 page 
ad  in the for a year! A $400 

savings!! 
Please visit our website to see 
current ads and where your 

company can be seen. 
Contact Ashley 317-875-3656 

https://www.ihla.org/member_directory.aspx

